


Launching TechnologyGuide 
TechTarget is launching TechnologyGuide.com (TG) for technology 
business professionals and consumer technology enthusiasts.  TG will 
take a whole new approach to guiding users through the application 
and implication of every day technology.  Pillared by our portfolio of 6 
popular product reviews, news and evaluation websites that deliver 
millions of monthly visitors, TG will now help tech buyers and 
enthusiasts by providing useful and relevant information on the latest 
trends and products that complement their lifestyle and business 
productivity passions.  We are building a key destination site for users 
ǘƻ ǎǘŀȅ ŎǳǊǊŜƴǘ ƛƴ ǘƻŘŀȅΩǎ ŜǾŜǊ ŜǾƻƭǾƛƴƎ ǘŜŎƘƴƻƭƻƎȅ ǿƻǊƭŘ ŀƴŘ ƳŀƪŜ ǘƘŜ 
Ƴƻǎǘ ƻŦ ǘƻŘŀȅΩǎ ƭŀǘŜǎǘ ƛƴƴƻǾŀǘƛǾŜ ǇǊƻŘǳŎǘǎΦ  
 
²ƘŀǘΩǎ bŜǿΚ 
With product test centers in Cincinnati and Boston, TG takes an upfront 
and personal approach to reviewing, testing and evaluating the 
products featured in our Lifestyle Section and Business Center, making 
it a deep resource for people searching for trusted purchase 
information.  TG will expand upon our current scope and venture into 
new and exciting areas, including home technology, health and fitness, 
entertainment, and travel technologies.  Combined with a sharp focus 
on business content, TG will have readers covered from work to home 
and back again, guiding purchase decisions and cutting through clutter 
to get at the heart of technology and why it matters to consumers and 
business users. 
 
 

About TG 



Business Center 
The TechnologyGuide site portfolio delivers a robust  
audience of small and medium business professionals.   
The TG Business Center will delve into important topics  
such as networking, security, wireless, servers, and  
cloud computingΦ  ά¢ŜŎƘ ǎŀǾǾȅ ŎƻƴǎǳƳŜǊǎ ŀƴŘ IT  
professionals both influence decisions and purchase a  
large volume of laptops, smartphones and mobile  
computing ŘŜǾƛŎŜǎΣέ said Greg Strakosch, CEO of  
TechTargetΦ  άTechnologyGuide.com offers in-depth content  
that will help both professionals and consumer enthusiasts make the best 
ǇǳǊŎƘŀǎŜ ŘŜŎƛǎƛƻƴǎΦ aŀƴȅ ƭŜŀŘƛƴƎ ŜƴǘŜǊǇǊƛǎŜ ǘŜŎƘƴƻƭƻƎȅ ŀŘǾŜǊǘƛǎŜǊǎΣ ƭƛƪŜ 5ŜƭƭϰΣ 
HP and Microsoft®, that already advertise their enterprise technology products 
on other TechTarget sites, will now have a more targeted offering for their 
consumer-ƻǊƛŜƴǘŜŘ ǇǊƻŘǳŎǘǎΣέ ŎƻƴǘƛƴǳŜŘ {ǘǊŀƪƻǎŎƘΦ  

 
Lifestyle Channel 
Technology has really changed the way that we live.   
Consumers today are constantly faced with difficult  
purchase decisions ranging from which HD television  
delivers the best picture to what fitness application tracks  
performance the best.  TG will cover everything  from  
entertainment technology and electronics, to  
educational and health technology.  A travel section  
will advise both consumers and business users on the best 
technology to bring on vacation or stay connected to the  
office.  bƻǿŀŘŀȅǎ ǿŜ ŀƭƭ ƘŀǾŜ Ƴŀƴȅ ǇǊƻŘǳŎǘǎ ŀƴŘ ƻŦǘŜƴ ǿŜ ŎŀƴΩǘ ƭƛǾŜ ǿƛǘƘƻǳǘ 
them, let TechnologyGuide be the roadmap for all your technology needs.  

 

Channels 

Trusted Business 
Technology Coverage 

Expert Advice for  
Everyday Technology 



TechnologyGuide Categories 
Each section will feature reviews, news and featured content for its product 
set.  The reviews will include a product pros and cons lists, editorial ratings, 
summaries, tech specifications and shopping options. 

 
Notebooks 
Laptops, Ultrabooks, Netbooks 

Desktops 
Mainstreams, All-in-Ones, Gaming 

Gaming 
Consoles, Games, Applications 

¢ŀōƭŜǘ t/Ωǎ 
eReaders, Tablets, Operating Systems 

Printers  
Inkjet / Laser Printers, Scanners 

Digital Cameras 
tƻƛƴǘ ϧ {ƘƻƻǘǎΣ {[wΩǎΣ [ŜƴǎΩǎ 

Smartphones 
Smartphones and mobile apps 

Software 
Security, Educational, Financial 

 

Categories 



 
Examples of our current user base: 
 

Á   Purchase information is a main focus for our visitors 

Á   81% come for reviews and comparisons 

Á   60% come for help to make a purchase 

Á   43% come to stay current on industry news 

ÁOur content attracts and resonates with a tech-savvy audience of          
buyers and influencers 

 
 
 

Audience 

Source: TechnologyGuide Survey 2011  

The TechnologyGuide portfolio routinely ranks near the top in search 
engine queries by interested and motivated product buyers.  Our 
growing base of loyal users and repeat visitors  help TechnologyGuide 
regularly generate over 8 million unique visitors and 22.5 million 
page views per month.  It is the smart source for serious technology 
buyers. 



Core Values 

 Users 

ÅA trusted, online destination  
site bolstered by a group of 
single product sites with in-
depth, unbiased reviews 

ÅA destination that provides 
reviews/discussions on every 
possible product 

ÅAbility to stay current with 
industry news 

ÅBuyers get expert/peer 
validation on the products 
they want to buy  

ÅProvides buyers with a short 
path from search, to review 
and validation, to purchase 

ÅSpecial reports and buyers 
guides focused on popular 
topics from 3D technology to 
cloud computing. 

 
 

Advertisers 

ÅLarge reach to an audience 
interested in a specific product 
ÅContent targeted by technology 

product segment 
ÅPenetrates both consumer and 

business, buyers and influencers  

ÅAccess to the ready-to-buy 
researchers  
ÅTrusted, detailed information 

meets needs of buyers 
ÅConstant change of visitors 

(ready-to-buy audience)    

ÅRipe environment for 
companies to sell product 
ÅAlignment with objective, 

unbiased product reviews  
ÅPopular forum communities that 

engage buyers 

ÅAn e-commerce destination 
that converts both consumer 
and business shoppers to 
actual buyers 

 



Editorial  

Producing Content that Attracts Quality Consumers 

Å¢ŜŎƘƴƻƭƻƎȅDǳƛŘŜΩǎ ǳƴōƛŀǎŜŘ ŀƴŘ ŜȄǇŜǊǘ ŎƻƴǘŜƴǘ 
effectively and efficiently attracts and resonates with a 
tech savvy audience of buyers and influencers  

ÅCollectively, the TechnologyGuide editors publish more 
than 300 new articles each month, covering a wide range 
of consumer and business products 

ÅAll content is focused on technology product news and 
reviews, as well as on how to best apply and use 
technology.  Products are tested and evaluated according 
to strict test criteria and under controlled conditions in 
our test centers.  Additional information is also provided 
through user reviews and forum feedback. 

ÅTechnologyGuide gives advertisers the opportunity to 
engage with buyers early in the decision process and 
maintain top-of-mind brand awareness  

     throughout the entire buying cycle. 

ÅOur editorial staff has over 110 years 
     of editorial experience 
 



Audience & Reach 

Current Demographics & Reasons for Visiting 

 
 
 
 
 

What Drives Users to Our Sites 

Purchase 
Information  

is a Main Focus  
for our Visitors  

86% Male vs. 14% Female 

Age Groups 

Å 3% Under 18 

Å 33% 18-29 

Å 21% 30-39 

Å 19% 40-49 

Å 15% 50-59 

Å 8% 60 or older 

44% are married 

35% have children in the household 

44% are married 

35% have children in the household 

70% are college graduates 

58% own a home 

44% have a household income of 

more than $75,000 

 

 

Source: TechnologyGuide Survey 2011  



Audience & Reach 

¢ŜŎƘƴƻƭƻƎȅDǳƛŘŜΩǎ ǘŀǊƎŜǘ ŀǳŘƛŜƴŎŜ is comprised of technology 
business professionals, consumer technology enthusiasts, IT/MIS managers & 
professionals, tech-savvy consumers, and users who want to stay current in 
ǘƻŘŀȅΩǎ ŜǾŜǊ ŜǾƻƭǾƛƴƎ ǘŜŎƘƴƻƭƻƎȅ ǿƻǊƭŘ  

 
Example of current user behavior: 
 
 
 
 

 74% consider themselves influencers at work 
 

 76% are involved with technology-related 
purchases at work 

Å25% Evaluate or specify products/services 
for purchase 

Å24% Determine the need to purchase 

Å16% Recommend products/brands 

Å15% Authorize or approve expenditures 

TechnologyGuide reaches 
an advanced audience of 
consumers and a diverse 
range of organizations for 
our Advertisers 
 



Business Audience  

Company Size 

Source: TechnologyGuide Survey 2011  
*Based on respondents who are employed  

Lƴ ƻǊŘŜǊ ǘƻ ŎƻƳǇŜǘŜ ƛƴ ǘƻŘŀȅΩǎ Ŧŀǎǘ-paced 
business world, companies must stay up-
to-date on all of latest technologies to 
help maximize efficiency and 
effectiveness in the marketplace.  
 
TechnologyGuide attracts millions of 
unique visitors from all company sizes by 
providing them with information they 
need to make informed buying decisions 
related to their business needs.  

 
 



Ad Specifications and Rates 
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