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“Smart Advice for the Serious Buyers”




:ZizTechnoIogy

Guide™ About TG

Launching TechnologyGuide

TechTargelts launching TechnologyGuide.com (TG) for technology
business professionals and consumer technology enthusiasisuill
take a whole new approach to guiding users through the application
and implication of every day technology. Pillared by our portfolio of |
popular product reviews, news and evaluation websites that deliver
millions of monthly visitors, TG will now help tech buyers and
enthusiastdy providinguseful and relevant information on the latest
trends and products that complement their lifestyle and business
productivity passions. We are building a key destination site for use
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With product test centers in Cincinnati and Bostdfstakes an upfront
and personal approach to reviewing, testing and evaluating the
products featured in ouLifestyle Section and Business Centaraking
It a deep resource for people searching for trusted purchase
iInformation. TGwill expand upon our current scope and venture into
new and exciting areas, including home technology, health and fitne
entertainment, and travel technologies. Combined with a sharp foct
on business conten Gwill have readers covered from work to home
and back again, guiding purchase decisions and cutting through clut
to get at the heart of technology and why it matters to consumers an
business users.
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Guide™ Channels

Business Center

TheTechnologyGuide site portfolio delivers a robust
audienceof small and medium business professionals.
TheTG Business Center will delve into important topics
suchas networking, security, wireless, servers, and
cloud computing® G¢SOK al g@e O2y
professionals botlinfluencedecisions anghurchase a
Iargevolumveoj Igptopsismartphonesand mobile Trusted BUSINESS
computingR S J A €ail GrEg StrakoscREO of Technology Coverage
TechTarged TechinologyGuide.cowifersin-depth content

that will helpboth professionaland consumer enthusiasts make the best
LIJZNOKF 84S RSOA&AA2Yyad alye fSFERAyYy3I ¢
HP and Microsoft®, that already advertise their enterprise technology produ
on other TechTarget sites, will now have a more targeted offering for their
consumerz2 NA SY SR LINRPRdzOG&azZ¢é O2yuAydzSR

LifestyleChannel

Technologyhas really changed the way that we live.
Consumersoday are constantly faced with difficult
purchasedecisions ranging from which HD television
deliversthe bestpicture to what fitnessapplication tracks
performancethe best. TGwill cover everythingfrom
entertainmenttechnology and electronics, to
educational andealth technology. A travel section

will advise both consumers and business users on the be:
technology to bring on vacation or stay connected to the
office.b2 6l RIF2a ¢S Ittt KIS YIyeée LINERCc
them, let TechnologyGuide be the roadmap for all your technology needs.

Expert Advice for
%ryday Technology

W Buyers Decide
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Guide™ Categories

TechnologyGuide Categories

Eachsection will feature reviews, news and featured content for its product
set. The reviews will include a product pros and cons lists, editorial ratings,
summaries, tech specifications and shopping options.
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Laptops, Ultrabooks, Netbooks -

Desktops
Mainstreams, Alin-Ones, Gaming

Gaming

Consoles, Games, Applications
¢clLof SO t/ Qa
eReaders, Tablets, Operating Syster

Printers
Inkjet / Laser Printers, Scanners

Digital Cameras
t 2Ay0G 9 {Kz22i4acZ

Smartphones mmmm e
Snartphones and mobile apps S| ST é
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Guide™ Audience

TheTechnologyGuidgortfolio routinely ranks near the top in searc
engine queries by interested and motivated product buyers. Our

growing base of loyal users and repeat visitors AelghnologyGuide

regularly generate ove million unigue visitorsand22.5 million

page viewsper month. It is the smart source for serious technoloc

buyers.

Examples of our current user base:

r

A Purchase information is a main focus for our visitors
A 81% come for reviews and comparisons
A 60% come for help to make a purchase
A 43% come to stay current on industry news

A Our content attracts and resonates with a teedavvy audience of
buyers and influencers

83% are 84% are

Currently Technology
Researching a Purchase

Purchase Influencers

mchTa(get

w Buyers Decide
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Guide™ Core Values
Users Advertisers
A A trusted, online destination A Large reach to an audience
site bolstered by a group of interested in a specific product
single product sites with in A Content targeted by technology
depth, unbiased reviews product segment
o _ A Penetrates both consumer and
A A destination that provides business, buyers and influencers

reviews/discussions on every A Access to the readip-buy
possible product

researchers
A Ability to stay current with A Trusted, detailed information
industry news meets needs of buyers

A Constant change of visitors
(readyto-buy audience)

A Ripe environment for

_ _ companies to sell product

path from search, to review unbiased product reviews
and validation, to purchase A Popular forum communities that

A Special reports and buyers engage buyers o
quides focused on popular A An ecommerce destination

topics from 3D technology to that converts both consumer
cloud computing. and business shoppers to

actual buyers

A Buyers get expert/peer
validation on the products
they want to buy

mcma(get | |
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Guide™ Editorial

ProducingContent that Attracts Quality Consumers

ACSOKYy 2t 23eDdzZARSQ& dzy oAl &
effectively and efficiently attracts and resonates with a
tech savvy audience of buyers and influencers

A Collectively, the TechnologyGuide editors publish more
than 300 new articles each montlcovering a wideange
of consumer and business products

A All content is focused on technology product news and
reviews, as well as on how to best apply and use
technology. Productare tested and evaluated accordin
to strict test criteria and under controlled conditions Iin
our testcenters Additional information is also provided
through user reviews and forum feedback.

A TechnologyGuide gives advertisers the opportunity to
engage with buyers early in the decision process and
maintain topof-mind brand awarener~
throughout the entire buying cycle. £

A Our editorial staff has over 110 year > =

of editorial experience

mchTarget |
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Current Demographics & Reasons for Visiting

86% Male vs. 14% Female 4404 are married

Age Groups 35% have children in the household
0
A 3% Under 18 70% are college graduates
A 33% 1829
A 19% 449 44% have a household income of
A 15% 5059 more than$75,000

A 8% 60 or older
44% are married
35% have children in the household

What Drives Users to Our Sites

100%

80% -

60% -

40% -

20% -

11%

00/0 _ : : L
Reviews and Help Make Stay Current on Participate Latest Pricing Coupons and
Comparisons a Purchase Industry News in Forums Information Deals

Buyers Decide

mchTarget
Where Serows .'r.’rmr-'ﬂgy
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businesgrofessionalsconsumer technologgnthusiasts)T/MIS managers &
professionals, tecisavvy consumers, and users who wanstaycurrent in
02RIFI2Q&a SOSNI S@2ft gAy3 GSOKy2f 238 ¢

Example of current user behavior:

74%consider themselves influencers at work ‘ l # f i
76%are involved with technologyelated \i\:/ f!‘ f
purchases at work . ! I

-
A 25%Evaluate or specify products/services ! —
for purchase

A 24%Determine the need to purchase
A 16%Recommend products/brands
A 15%Authorize or approve expenditure

Early
Adopter

TechnologyGuide reaches 15%
an advanceaudience of
consumersand a diverse
range of organizationgor
our Advertisers

@chﬁrget
Where Serows Tec hnology

Buyers Decide
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business world, companies must stay up

to-date on all of latest technologies to
help maximize efficiency and
effectiveness in the marketplace.

TechnologyGuidattracts millions of
unique visitors from all company sizes b
providing them with information they -
need to make informed buying decisions (100-499)
related to their business needs. 167

25%

22%

20%

16% 16%

15%

10%

o]
o]

8% 8%,
6% 6%

5%

0%

5-9 10-24 25-49 50-99 100-249 250-499 500-9,999 10,000+

Buyers Decide

mchTarget
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Ad Specifications and Rates
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Guide™ Ad Specifications

Technology :

Banner Advertising Specifications

Creative assets can be hosted by publisher’s ad server or an
approved third-party ad server. All creatives must adhere to
the specifications outlined below. Any submitted creative
that does not conform to the specifications or received after
standard turnaround times may result in a delayed launch
date.

Contents:

4 Standard IAB Units

¢ Custom Units

¢ Image Ads

¢ Flash Ads

¢ 3" Party Tags

¢ Submission Guidelines
4 clickTag Instructions

4+ Additional Information

.....
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Guide™ Ad Specifications

Submission :
Images, Flash, & 2 business days
3" Party Tags
Rich Media 5 business days
[Expandable, Floating, interactive units]

Standard IAB :

File Size Accepted Media*
Ad Unit Name |Dimensions | Limit
[Images,
Flash]
Leaderboard 728x90 40 KB Images, Flash, 3" Party Tags
Wide rd
= e 160x600 40 KB Images, Flash, 3™ Party Tags
“U"rfﬁsag'“g 300%250 40 KB Images, Flash, 3 Party Tags
Half Page Ad 300x600 40 KB Images, Flash, 3™ Party Tags
Skyscraper 120x600 40 KB Images, Flash, 3™ Party Tags
Banner 468x60 40 KB Images, Flash, 3™ Party Tags
Hot Topics 300x30 40 KB Image Only
Banner
Logo Box 100x30 20 KB Image Only
*please see below for detailed accepted media specifications
g et ‘;l :gibesktop §§?Tabl.etpc
g E’ Technology eview™ " Review™ 3 Review™
* *Guide™ #Brighthand’ “#DigitalCamera f;iizprimer

Réview™ Comparison™
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Ad Specifications

Custom :
Ad Unit Name Dimensions | File Size Limit Accepted Media* | Additional Information
[images, Flash]
Welcome Ad - Images
Prestitial Front 640x480 70 KB Flash 8 — 15 seconds
Page Overlay 3" Party Tags
20 pixels
Headline high; 150 character .
Sponsor Link 100 pixels | limit Text Copy onl 2 Lines of text
P ] P Py only Above the Fold
wide
Headline (link)
Title: 60 60 character limit
Today's VA character limit e | Message
Promotion Link ext-opy only 120 character limit
Message: 120
character limit Below the Fold
TechnologyGuid B :
eCcnologyulIde | s00x250 | 40 kB Y N/A
Newsletter Static Image only
(.JPG/.GIF/.PNG)
- 3 Design Options: see
deliverables
Wall P Ad 1359 x 900 | N/A I File Onl
allFaper X / mage rrie ~nly - Can be custom built in
house, please see your
Campaign Manager
SWF
PG 15 - 30 Seconds
Video Pre-Roll 480x360 40 KB E:::* VAST
' VPAID

*please see below for detailed accepted media specifications
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Ad Specifications

Rich Media :

Ad Unit Name Dimensions Dimensions Initial Add.ltmnal F.|Ie Accep.ted
expand to File Size Weight (Polite Media*
(direction) Download)
Expandable 728x90 728x500 40 KB 80 KB 3" Party
Leaderboard (Down) Tags only
Expandable 450x450 80 KB 3" party
300x250 40 KB
Messaging Unit X (Left & Down) tags only
Ezp:c”r:a:'re Wide | 1 sox600 300x600 40 KB 3" party
yscrap (Right) 80 KB tags only
(Please see
N/A . deliverable
N/A (built
Brand Engage 300x600 600x600 (Left) | (builtin | - é us(e)”' ' s for more
house) informatio
n)

*please see below for detailed accepted media specifications

Submission :
Images, Flash, & 2 business days
3" Party Tags
Rich Media 5 business days

[Expandable, Floating, Interactive units]

FiTabletPC
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Guide™ Ad Specifications

Image

Banner ads may be served using .GIF, .PNG or .JPG formats,
animated functionality allowed. Ad can display images and
text with a single click-thru URL to client’s desired landing

page.

Flash

Flash ads can be served with versions up to Flash9 and
ActionScript 2.0 with a maximum of 24 fps. Please send click-
thru URLs separately and do not embed click-thru URL in file.
All Flash creative must be submitted with a backup image file
and must have the proper clickTag encoded for click tracking
purposes.

All Flash creative submissions are required to have the
following

e Back-up Image file

e Click-thru URL

e Encoded clickTag

.....
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Guide™ Ad Specifications

3" pParty

TechnologyGuide accepts all Doubleclick approved 3" party
vendor tags for ad serving. Any tags provided not from a
vendor listed below will be subject to testing, approval, and
may result in delay of campaign launch. TechnologyGuide
reserves the right to refuse any unapproved 3" party
creative.

~ Doubleclick v Mediaplex
DFA v Pointroll
v Atlas v Eyewonder
(including v AdInterax
ARM) + Doubleclick Rich Media
v MediaMind
| »
doubleclick > mind Troll
atlas Mediaplex c\/cWQ@NDER

-----
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